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ABSTRACT
This study examines the role of digital waqf as an Islamic social instrument for promoting cash waqf social responsibility (CWSR) among social enterprises. As a form of Islamic philanthropy, cash waqf has long contributed to social welfare, yet its traditional implementation has been hindered by limited accessibility, transparency, and donor engagement. The emergence of digital platforms provides new avenues to overcome these challenges by enhancing inclusivity, accountability, and innovation. Guided by the diffusion of innovation theory and social capital perspectives, this research explores how digital waqf applications can foster CWSR intentions and practices among micro and small social enterprises. Qualitative interviews with seven respondents (R1–R7) reveal seven core themes influencing adoption. First, the relative advantage and accessibility of digital platforms encourage broader participation and faster contributions. Second, alignment with Islamic and ethical values motivates enterprises to integrate social responsibility into their operations. Third, simplicity and user-friendliness support donor engagement. Fourth, observability, trialability, and peer influence enhance adoption through visible social outcomes and community trust. Fifth, affordability and cost-effectiveness are critical for smaller enterprises. Sixth, institutional and technological support from financial institutions, waqf authorities, and fintech providers reinforces legitimacy and governance. Finally, networked trust and social influence strengthen confidence in digital waqf systems. By integrating insights from Islamic finance, social entrepreneurship, and digital innovation, this study provides a multidisciplinary understanding of how digital waqf can serve as a catalyst for sustainable social responsibility and the empowerment of social enterprises through Islamic social instruments.
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I. INTRODUCTION 
Contemporaneous waqf has drawn significant academic attention and study and has quickly developed into a new study area. Often called an Islamic social instrument, waqf is a unique way to raise Muslims' quality of life. It is recurring and comes under the purview of sadaqah (charitable giving). Waqf receives its financial support for social action from individual voluntary donations. Waqf and corporate entities have drawn more attention in recent years. Academics and corporate players are attempting to link business as the primary contribution of waqf (Darus et al., 2017; Harto et al., 2022; Raimi et al., 2014). The primary goal is to fully use waqf features and use waqf practice to advance business social responsibility.
Corporate waqf like Koc Holding in Turkey and Johor Corporation in Malaysia remind all kinds of businesses, including microenterprises, to contribute to the monetary waqf for social development. But these kinds of practices are missed, and most of the recommended strategies are geared towards the general public and multinational companies, neglecting the role-playing of micro, small, and medium-sized enterprises (MSMEs) (Raja Adnan et al., 2021; Susamto et al., 2024; Yáñez-Araque et al., 2021). In comparison, multinational corporations (MNCs) are often considered powerful participants in the globalised world (Locke et al., 2009). Less is known about the increase in their organisational activities by social-enterprises. Stated differently, they carried out their social responsibilities in a very open and well-kept hidden from the public. It is fascinating, though, because they are more than simply local actors in the modern world, given their tendency for globalisation, despite various obstacles in the way of CSR promotion (Wang et al., 2016). 
Large corporations are further driven to engage in CSR primarily because of the extrinsic benefits, which include maintaining competitiveness (Bai & Chang, 2015), brand loyalty (Pivato et al., 2007), higher market (Luo & Bhattacharya, 2006), improved company reputation (Park et al., 2014), and increased company sales (Chung et al., 2018). In sharp contrast, ME engages in social duty driven by moral obligation, religious convictions, and support from neighbouring stakeholders (Wajdi Dusuki, 2008). Cash waqf practice is one area in which study on CSR practice among Muslim social-enterprises might be directed. Cash waqf is the philanthropic contribution of little sums of money made on behalf of the donor to a waqf institution to carry out a social mission for the benefit of the general population. Cash waqf also has no minimum amount.
In the present digital age, digitalization has made it convenient and easy to contribute to cash waqf, thereby addressing the challenges Muslim social enterprises face in fulfilling their social responsibility. Previous scholars have highlighted issues such as limited resources (Bielawska, 2022), lack of expertise (Zou et al., 2021), and the complexity of the practice (De Kok & Uhlaner, 2001), which can be eliminated through the utilisation of digitalization. The advent of technology has revolutionised the methods by which individuals contribute to charitable causes, hence enabling the collecting of waqf monies from the community (Bonang et al., 2024).
Despite that, there is still little research on the digital waqf mechanism in promoting CSWR, and it does not consider the ME context. Most concentrate on the Muslim community's charitable intentions (Asyari et al., 2024; Bonang et al., 2024). The primary goal of this study is to examine how social microenterprises' behavioural acceptance of digital waqf contributes to CSWR. Furthermore, no research has yet been conducted to thoroughly investigate the phenomena of cash waqf usage as social responsibility or to determine the reasons behind social-enterprises motivation to use it for social contribution. Building a waqf ecosystem to increase literacy and ME on digital waqf among Muslim countries will surely benefit from this research as a stepping stone for waqf management organisations to create strategies and formulate policy objectives. Moreover, filling the gap in the literature on digital cash waqf management, this study offers an in-depth qualitative analysis.
This paper is arranged in the following manner: the subsequent section offers a comprehensive analysis of the existing literature on cash waqf as a form of social responsibility, explores digitalizing cash waqf, and summarises the theories utilised in this study. The methodology section encompasses the research approach and design. Subsequently, the results are presented and analysed. The final section serves as the paper's concluding part.

II. LITERATURE REVIEW
2.1. Cash Waqf Social Responsibility
Cash waqf social responsibility (CWSR) is a phrase used to describe the use of cash waqf as a tool for social responsibility by Muslim businesses. Waqf is a fundamental institution in Islam. It is an integral aspect of the Islamic faith, as it is a continuous practice done for the sake of God and fueled by the prevailing spirit of selflessness (Awalluddin, 2023). Waqf entails facilitating the availability of diverse socio-economic infrastructures for the public (Cizakca, 1998). Cash waqf is a specific category within the broader classification of waqf. Cash waqf, as an Islamic social finance vehicle, has profoundly affected the socio-economic well-being of communities, specifically by offering financial assistance to those in need. Fauziah & Bacha (2021) argue that monetary waqf is crucial in benefiting society by providing essential services to the public, such as social, health, environmental, education, and infrastructure amenities. It also has the potential to provide support to society based on religious, humanitarian, or public welfare principles (Rusydiana & Devi, 2014). The instrument directly improves the conditions of people experiencing poverty, enabling them to support themselves. Additionally, it efficiently addresses the issue of poverty through a novel and complete strategy.
Cash waqf’s versatility, where anyone can contribute or donate as long as they have cash, makes it popular. Furthermore, the benefits are distributed more practically among many recipients; the administration is simple, and the beneficiaries can easily use it for everyday necessities (Gzahli et al., 2023). Many social classes, including the medium and lower middle classes, find cash waqf more convenient due to its fluid design. The level can contribute just a small amount of money and is prepared to participate in cash waqf. Compared to general waqf, cash waqf can accelerate social welfare efforts, allowing more individuals to contribute quickly, thereby creating a collective fund corpus or a single fund (Qurrata et al., 2021). 
Therefore, utilising cash waqf is an ideal approach for ME to fulfil their monetary social responsibility (Houqe et al., 2021), which is directed towards the benefit of Muslims via the waqf institution. The philanthropic endeavours of business enterprises stand out due to their non-commercial nature and the beneficiaries they serve, which encompass deserving individuals, charitable organisations, political organisations, and community organisations such as mosques and hospitals. Numerous businesses respond to the incentives that encourage them to engage in various social responsibility activities by contributing financially or non-financially. Hence, cash waqf represents a prospective monetary philanthropic endeavour that Muslim-owned enterprises may undertake. 
 
2.2. Digitalizing Cash Waqf 
Digitalization of cash waqf refers to the electronic monetary contributions made by Muslims, eliminating the need for traditional methods such as physical waqf certificates or in-person meetings with trustees. More precisely, it includes transactions carried out by anyone from any location without being physically present. Digitalization refers to utilising digital or computer technology, including the incorporation of mobile applications, by organizations, enterprises, and the general public (Larsson & Viitaoja, 2017). Online waqf has made generosity easier for Muslims by allowing them to donate cash through internet-connected devices, eliminating the need for direct interaction with trustees.
Existing study mainly focuses on analyzing the effects of digital finance on various domains (Banna & Alam, 2021; Yu et al., 2020; Yue et al., 2022). However, there is a scarcity of literature investigating the influence of digital finance on charitable donations. As a crucial element of the digital economy, digital finance for social contribution can incentivize positive individual behavior to contribute (Fang, 2023). In addition, other studies have employed quantitative methods, such as the (Bonang et al., 2024) study, which utilized the UTAUT model. These studies have revealed that performance expectancy, social influence, and perceived iḥsan substantially impact the desire to use digital waqf. 
Similarly, Asyari et al. (2024) employed the Theory of Planned Behavior to learn the intention of online waqf donation quantitatively. The study revealed that attitude, subjective norms, perceived behavioral control, and trust partly mediate the relationship between knowledge and intention in online cash waqf.  However, both studies were done among the general public without understanding why people are motivated to donate towards digital waqf.  The implementation of digital waqf not only saves time and resources but also simplifies the contribution procedure.
Makhrus (2018) asserted that online platforms, such as Sedekah Rombongan, Laskar Sedekah, and Sedekah Kreatif Edukatif, have effectively served as channels for charitable donations and as tools for raising public consciousness. Nevertheless, Thrift (1997) highlighted the outcomes of online donating behaviors that resulted in the emergence of soft capitalism or virtual capitalism. This term refers to the idea that rational calculations do not solely drive capitalism but are also influenced by social interactions and the evolution of cultural exchange. Regarding this study, "soft capitalism" refers to the economic prospects generated by e-commerce organizations through social endeavors like online philanthropy. However, comparing digitalization in Islamic charitable practices with virtual capitalism is not on the same continuum. Islamic philanthropy is performed to please Allah and foster a sense of brotherhood to assist one another. Simultaneously, the participation by businesses in this undertaking is a component of the ethical responsibility of business (Awalluddin, 2020). 
This study diverges from conventional approaches and offers a fresh perspective on the interaction between social-enterprises and digital waqf. It employs the diffusion of innovation and social capital theories to analyze the organization of digital waqf by social-enterprises qualitatively.

2.3. Diffusion of Innovation Theory (DOI)
The diffusion of innovation (DOI) theory is a widely studied communication theory that has been examined from multiple perspectives and applied to a broad spectrum of products, services, and ideas (Bass, 1969; Moore, 1995). As a significant model for guiding technological advancement, DOI provides insight into how innovations can be presented and adapted in ways that maximize their adoption across different levels of society. Central to this theory is the role of peer networking and communication, which are essential for influencing the adoption process (Rogers, 2003). The origins of DOI can be traced to Everett Rogers’ seminal work in 1962, where he defined innovation as “a concept, practice, or thing that is seen as new by an individual or other unit of adoption” (Bick, 1963). Since then, innovations such as the Internet have demonstrated how technological advancements can shape individuals, organizations, and broader societal practices.
In essence, DOI theory explains how individuals and organizations assimilate and adjust to new products, processes, concepts, or philosophies, while also clarifying the mechanisms that drive the acceptance of these innovations and the factors that influence their gradual diffusion over time. Rogers (2003) elaborates on this process by categorizing adopters into groups based on their receptiveness to new ideas, ranging from innovators and early adopters to the majority and laggards. Adoption begins with a small group of early adopters whose acceptance triggers a snowball effect as they influence others through demonstration, advocacy, and shared experiences. As more individuals and organizations adopt the innovation, the idea gains traction and progresses toward critical mass, eventually reaching widespread saturation.
In the present study, DOI theory is applied to examine the elements that influence the adoption of digital waqf mechanisms by social enterprises in fulfilling their cash-waqf social responsibility (CWSR). Within this context, digital waqf represents an innovation in philanthropic practice that aligns with both technological and social expectations. The theory helps explain why certain social enterprises are more likely to adopt digital waqf earlier than others, considering factors such as perceived relative advantage, compatibility with existing practices, complexity, trialability, and observability. These factors determine not only the pace at which digital waqf is embraced but also the degree to which it is embedded into the ethical and operational framework of social enterprises. By applying DOI to CWSR, the study highlights how digital innovation can accelerate the institutionalization of socially responsible practices, thereby strengthening the culture of waqf-based philanthropy and expanding its impact in society.



2.4. Social Capital Theory
Woolcock (2001) defines social capital theory (SCT) as the set of norms and networks that enable and support collective activity. Social capital theory asserts that the collaborative interactions among individuals yield advantages for both the individuals themselves and the collective to which they are affiliated. Social capital can be classified into two types: bonding social capital, which refers to the connections between persons who have similar social and cultural characteristics (such as family, neighbors, and friends), and bridging social capital, which refers to the connections between individuals from diverse backgrounds (such as work colleagues and acquaintances) (Putnam, 1995). 
Both elements are essential for constructing a harmonious society, particularly one that embraces multiple cultures. Bonding social capital refers to the connections that reinforce shared norms of reciprocity and solidarity inside a specific group. On the other hand, bridging social capital facilitates the spread of knowledge and establishes connections with external resources. Unlike bonding social capital, bridging social capital also helps to expand social identities outside a specific group. The social capital framework is essentially shaped by the following features: networks (bonding and bridging), values, norms and outlook in life, diversity, reciprocity, participation, citizen power (proactivity), and sense of belonging (Abramuszkinova & Wacey, 2013). 
Moreover, political science and economics literature frequently regard social capital as the norm. In society, for instance, (Guiso et al., 2004) define social capital as the degrees of mutual trust and altruistic disposition. The existence of a specific set of informal values or standards shared by group members that allow collaboration among them is what (Fukuyama, 1997) characterizes as social capital. However, academics in the management literature frequently see social capital as a collection of networks that help the participants (Aguinis et al., 2011). Strong networks, they argue, are resources unto themselves. For instance, an agent may fear more significant consequences for misbehavior when these social networks are robust (Coleman, 1990; Spagnolo, 1999). Stated differently, strong networks are the cause of excellent behavior.
Social capital theory provides a useful lens for understanding how social enterprises utilise digital waqf mechanisms to fulfil their cash-waqf social responsibility (CWSR). At its core, social capital refers to the value embedded in social networks, norms, and trust that facilitate collective action and cooperation (Putnam, 1995; Fukuyama, 1997; Portes, 1998). Although norms and networks may appear conceptually distinct, they are closely intertwined; over time, robust networks foster cooperative norms, and such norms become internalised across generations, thereby discouraging opportunistic behaviour and encouraging collaboration.
Within the context of cash waqf, social capital explains why social enterprises are motivated to channel resources through digital platforms as a form of social responsibility. Strong networks among entrepreneurs, waqf institutions, and communities create an enabling environment where collective trust in digital systems reduces skepticism and enhances participation. Digital platforms extend these networks beyond physical and geographical limitations, allowing social enterprises to engage in transparent and efficient giving while reinforcing social bonds with stakeholders.
The normative dimension of social capital is also critical. Participation in digital cash waqf reflects not only instrumental considerations of efficiency but also a commitment to shared ethical values such as generosity (ihsan), trustworthiness (amanah), and solidarity (ukhuwah). These values, deeply rooted in Islamic philanthropy, resonate with the collective expectations of society and thus strengthen the legitimacy of social enterprises’ social responsibility practices. Through digitalisation, such values are amplified and made more visible, promoting accountability and reinforcing trust among contributors and beneficiaries alike.
In sum, social capital theory illustrates that CWSR through digital waqf is not merely a financial transaction but a socially embedded practice that relies on networks of trust, reciprocity, and shared norms. Digital platforms function as facilitators that expand and reinforce these networks, thereby enabling social enterprises to contribute more effectively to sustainable social impact. By leveraging social capital, digital waqf mechanisms transform philanthropy into a collective endeavour that benefits society at large.

2.5. Conceptual Framework of Study
This study aims to investigate the reasons why social enterprises adopt digital waqf mechanisms to fulfil their cash-waqf social responsibility (CWSR). The conceptual framework is underpinned by two complementary theoretical perspectives: diffusion of innovation theory and social capital theory. Diffusion of innovation theory provides insights into how social enterprises adopt digital waqf by examining the innovation attributes that influence adoption, such as relative advantage, compatibility, complexity, trialability, and observability. These factors help explain why digital waqf is increasingly perceived as a more favorable mechanism for executing social responsibility, particularly in terms of accessibility, efficiency, and technological alignment.
In parallel, social capital theory elucidates the relational and normative dimensions of social enterprises’ engagement with digital waqf. Social capital, manifested in trust, reciprocity, networks, and shared values, plays a critical role in shaping the motivations for adopting digital waqf as a socially responsible practice. Through this lens, social enterprises’ commitment to ethical business conduct is driven not merely by regulatory or instrumental concerns, but also by the embeddedness of social norms and collective expectations that value generosity and community solidarity.
Unlike prior studies, which concentrated primarily on individuals’ behavioral intentions or attitudes toward contributing cash waqf (Asyari et al., 2024; Laila et al., 2022), this study shifts the focus toward organizational motives, particularly those of social enterprises, in employing digital waqf for CWSR. The framework seeks to uncover the incentives that drive adoption, the factors contributing to its rapid diffusion, and the underlying socio-ethical reasons behind the preference for digital waqf as a mode of social responsibility. By integrating both theories, this study contributes to a deeper understanding of the phenomenon, showing how innovation dynamics intersect with social capital to influence the adoption of digital waqf mechanisms within the broader discourse of corporate social responsibility.

Figure 1
Conceptual Framework of Study
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III. METHODOLOGY
3.1. Data Collection
This study utilized a qualitative analysis and was carried out in Klang, Malaysia. This study gathered data by conducting semi-structured face-to-face interviews to investigate respondents' viewpoints about using digital waqf for Cash-Waqf Social Responsibility (CSWR). A purposive snowball sampling technique was employed to determine the participants. The presented methodology facilitates the collection of comprehensive data and ensures the inclusion of pertinent individuals in the study (Cresswell & Cresswell, 2018). 
The researchers held a meeting with a Muslim business consortium to commence selecting the respondents. The study implemented rigorous criteria for the selection of respondents in order to guarantee the acquisition of comprehensive and detailed information. Every participant was mandated to possess a minimum of three years of professional experience in the field of business, showcasing their competence and expertise in accordance with the goals of the study. As mentioned above, participants were chosen by a snowball purposive sampling method, which guaranteed the incorporation of persons possessing pertinent skills and experience. The respondents, on average, have a business participation of around 12 years and are actively engaged in business responsibility initiatives. This makes them qualified as experienced participants for this research.
During the initial meeting, preliminary interviews were conducted to ensure that appropriate participants were chosen for the study. The study achieved data saturation with the fifth respondent after identifying seven respondents (pseudonym: R1, R2, R3, R4, R5, R6 and R7). Two further interviews were carried out to verify the sufficiency of the data. 

3.2. Interview Procedure
The study employs a particular instrument to gather respondents' opinions on the digital waqf, their comprehension of cash waqf, and their sense of social obligation.  The interview commenced with a preliminary statement, as mandated by the ethical protocol for human involvement in the study. The semi-structured interview questions encompassed inquiries about the factors that drive individuals to engage in business activities and their motivations for participating in business social responsibility initiatives. What is their opinion on digital waqf? How does the mechanism aid them in fulfilling their obligations to society? The interviews were videotaped with the participants' consent, and the transcripts were provided to them to ensure the study's credibility.

3.3. Data Processing and Analysis
The data acquired was analyzed using Nvivo software to enhance the rigor of the investigation (Richards & Richards, 1991). The transcripts will be analyzed using thematic analysis to present the outcomes of this study as proposed by (Braun & Clarke, 2006). Thematic analysis is a qualitative research approach that aims to understand a particular phenomenon by detecting reoccurring themes within a large dataset. The research used thematic analysis because it enables the identification, analysis, and presentation of data patterns or themes in the study (Ozuem et al., 2022). For the purpose of ensuring meticulous coding, the study used the approaches of first-cycle and second-cycle coding, as mentioned by (Miles et al., 2014). To ensure accurate coding of all pertinent information, the study employed various methods such as line coding, value coding, and structural coding (Miles et al., 2014). 
Data analysis followed a rigorous hybrid thematic analysis that combined inductive and deductive approaches with diffusion of innovation and social capital theories serving as guiding lenses. Interview recordings were transcribed verbatim, anonymised, and imported into NVivo to ensure systematic data management, traceability, and an audit trail of analytic decisions. The researcher immersed themselves in the transcripts through repeated readings and reflexive memoing to achieve deep familiarisation, then conducted first cycle open and in vivo coding in NVivo to capture participants’ language and lived experience related to motivations for cash waqf social responsibility using digital applications. These initial codes were documented in a developing codebook with clear definitions and exemplar quotations, and memos recorded analytic insights and coding rationales. 
In second cycle pattern coding the researcher consolidated related codes into higher order categories and candidate themes, iteratively testing and refining theme boundaries by returning to the data and comparing coded text segments. NVivo analytic tools such as coding frequency reports, matrix coding queries, coding comparison queries, and visual models were employed to examine patterns of co occurrence, relationships between themes, and variation across respondent characteristics, and to visualise thematic structures. Trustworthiness was enhanced through multiple strategies including member checking of key interpretations, peer debriefing, maintenance of an audit trail and versioned codebook within NVivo, and where possible assessment of coding agreement; thick description of themes supported transferability and reflexive notes supported confirmability. 
Themes were then mapped onto diffusion of innovation constructs such as relative advantage, compatibility, observability and trialability, and onto social capital constructs such as trust, reciprocity, networks and norms, to explain how technological attributes and social ties jointly motivate social enterprises to adopt digital waqf for CWSR. The final analytic stage involved comparing emergent themes with prior studies to situate contributions and divergences, and producing a coherent, evidence grounded narrative that uses participant quotations to preserve voice while offering theoretically informed explanations of the motivations behind digital cash waqf adoption among social enterprises. (Cresswell & Cresswell, 2018). To ensure inter-rater reliability, two researchers will individually evaluate the data and work together to get a consensus on the significant themes obtained from the data.

IV. RESULTS AND DISCUSSION
4.1 Discussion and Findings
The findings reveal that social enterprises perceive digital cash waqf as a highly accessible, cost-effective, and socially embedded innovation that aligns with their values and daily routines, thereby strengthening their capacity to fulfil cash-waqf social responsibility (CWSR). Using both Diffusion of Innovation (DOI) theory (Rogers, 2003) and Social Capital Theory (Putnam, 1995; Fukuyama, 1997; Portes, 1998), the results provide fresh insights into how technological innovation and embedded social norms jointly influence the adoption of digital waqf among small-scale social enterprises.
4.1.1. Relative Advantage and Ease of Access
Respondents highlighted that digital waqf was superior to traditional donation practices because of its convenience, flexibility, and efficiency. R2 expressed that “engaging in conventional charity required physical energy and external support, particularly as she had to carry heavy goods such as rice and oil”. “She contrasted this with digital waqf, which she described as straightforward, convenient, and available at any given moment”. R5 similarly affirmed the “simplicity of online giving by noting that making a waqf is simple and involves merely transferring funds online, which can be done at any time”. The relative advantage here lies not only in technological efficiency but also in the perceived reduction of physical and cognitive barriers, a finding consistent with diffusion literature (Chen & Filieri, 2024; Bass, 1969; Moore, 1995).
4.1.2. Compatibility with Values and Social Responsibility
Compatibility was observed in how digital waqf seamlessly aligned with the daily routines and business realities of social enterprises. Respondents consistently emphasized that digital waqf allowed them to meet their societal obligations without disrupting their business operations. R1 noted, “I do waqf according to the strength of my business since I only know the financial strength of my business, which is sometimes good and sometimes unstable”. This demonstrates that waqf practices were adapted to the fluctuating realities of small enterprises, thereby showing novel compatibility between digital waqf and entrepreneurial sustainability. R3 added that “he could contribute during short breaks, which further highlights the integration of digital waqf into daily work-life routines”. The findings are in line with Sudi (2025), indicating that the integration of digital waqf and CSR resonates strongly with Islamic values of justice, charity, and social responsibility, while also ensuring efficient fund management without adversely impacting business operations.
4.1.3. Low Complexity and User-Friendliness
The low complexity of digital waqf was another critical motivator. R2 and R5 “emphasized that the digital platform was user-friendly and did not require specialized skills”. R2 explained that “digital cash waqf is readily accessible and can be performed at any given moment”, while R5 highlighted that “it did not require hiring assistants or incurring extra costs”. The findings are in line with Liu and Wang (2025), who noted that the digitalization of CSR facilitates its fulfillment across all organizational levels. The most significant impact, according to Liu and Wang (2025), are observed at the human capital level, where digital tools not only enhance participation but also reduce financial constraints traditionally associated with CSR practices. This perception resonates with DOI, where innovations that are less complex have a higher likelihood of adoption (Rogers, 2003). The novelty here lies in showing how digitalization reduces not only technical barriers but also social burdens, particularly for women entrepreneurs who previously faced physical constraints in traditional giving.
4.1.4. Trialability and Observability
Digital waqf platforms allowed respondents to try small-scale contributions, which reduced risk and encouraged experimentation. R6 explained, “I do cash waqf since I have the means to do so,” adding that contributions could scale with the performance of his business. This reflects trialability where small donations serve as “low-cost entry points” (Kirchgässner, 1992; Seeger, 2019). Observability was also crucial, as participants observed peers engaging in waqf through WhatsApp groups and social media. R4 stated that “seeing friends share their donations online gave me the idea to try it,” which illustrates how peer influence and social visibility accelerate adoption, consistent with Rogers’ diffusion curve.


4.1.5. Affordability and Cost-Effectiveness
Respondents emphasized that cost-effectiveness was vital for sustaining their engagement. R1 highlighted that “the donation is modest and within my means,” while R5 stressed that “digital waqf does not necessitate much expertise, the need to recruit an assistant or any financial expenses.” This reflects broader CSR debates, where cost is often cited as a barrier to responsible practices (Galant & Cadez, 2017; Fan et al., 2021). However, the novelty here is that digital waqf lowers barriers by making contributions scalable to business performance, thereby providing financial flexibility in sustaining CSR obligations.
4.1.6. Institutional and Technological Support
Institutional trust emerged as a significant driver of adoption. R2 and R5 emphasized confidence in digital platforms backed by official waqf authorities, highlighting that “technological advancements by waqf institutions have benefited us.” This aligns with findings by Muhammad Ridhwan et al. (2013) and Bonang et al. (2024), which suggest that institutional legitimacy enhances trust and accelerates collections. Trust, a key element of social capital (Putnam, 1995; Fukuyama, 1997), underpins this adoption, showing that digital waqf is not merely a technological innovation but also a socially legitimized practice.
4.1.7. Peer Influence and Networked Trust
The study underscores the critical role of peer networks in fostering the adoption of digital waqf, where respondents consistently reported that their awareness and eventual participation were shaped by community leaders, WhatsApp groups, and online peer influence. As R7 reflected, “I saw others in my group donating digitally, and I felt encouraged to do the same,” illustrating how relational trust and social interactions normalize digital giving and generate a sense of shared commitment. This dynamic resonates with Portes (1998), Putnam (1995) and Xu and Zhang (2021), who emphasize that networks not only transmit information but also reinforce norms of reciprocity and trustworthiness. The digitalization of waqf, however, introduces a novel dimension by fusing traditional communal trust with online platforms, extending influence beyond physical gatherings to virtual spaces. This networked trust enables CWSR practices to flourish more inclusively, bridging individuals who might otherwise remain disconnected due to geographical, social, or economic barriers. The novelty lies in how embedded social networks, when combined with digital technology, transcend the limitations of time and place, democratizing participation and reinforcing collective values in both face-to-face and digital interactions, thereby strengthening the sustainability of CWSR.
Table.1 Findings Theme of Digital CWSR Application
	Construct
	Definition
	Findings
	Illustrative Quotes

	
Relative Advantage and Ease of Access
	
Digital waqf's superiority over traditional donation methods through its convenience, flexibility, and efficiency, reducing physical and cognitive barriers.
	
Digital waqf is viewed as more convenient, faster, and easier to access than traditional methods, reducing physical effort and enabling online transactions anytime.
	
R2: “Engaging in conventional charity required physical energy and external support, particularly as she had to carry heavy goods such as rice and oil.”
R5: “Making a waqf is simple and involves merely transferring funds online, which can be done at any time.”


	Compatibility with Values and Social Responsibility
	Alignment of digital waqf with daily routines, business realities, and societal obligations, ensuring it complements Islamic values, CSR, and entrepreneurial sustainability.
	Digital waqf fits effortlessly into respondents' routines, allowing contributions without disrupting work, and aligns with Islamic and social values, supporting sustainable practices.
	R1: “I do waqf according to the strength of my business since I only know the financial strength of my business, which is sometimes good and sometimes unstable.”
R3: “He could contribute during short breaks.”


	Low Complexity and User-Friendliness
	Ease of use for digital waqf platforms, requiring no specialized skills, making participation accessible and effortless.
	Participants find digital platforms intuitive and easily accessible at any time, with no need for extra assistance, lowering technical and social barriers for broader participation.
	R2: “It can be performed at any given moment.”
R5: “It does not require hiring assistants or incurring extra costs.”



	Trialability, Observability, and Peer Influence
	Ability to experiment with small contributions, visibility of benefits via peer sharing, and social encouragement to adopt digital waqf.
	Users are motivated by seeing peers share donations online, which encourages trial with small amounts, creating social proof and fostering collective adoption.


	R6: “I do cash waqf since I have the means to do so.”
R4: “Seeing friends share their donations online gave me the idea to try it.”



	Affordability and Cost-Effectiveness
	Digital waqf allows contributions to be scaled according to individual capacity, minimizing financial barriers.
	Contributions are affordable and can be scaled to personal or business finances, making participation feasible without high costs.
	R1: “The donation is modest and within my means.”
R5: “Digital waqf does not necessitate much expertise, the need to recruit an assistant or any financial expenses.”


	Institutional and Technological Support
	Trust in officially sanctioned, secure platforms reinforced by social networks, community endorsement, and digital trust-building mechanisms.
	Trust in official waqf institutions and secure platforms encourages participation, amplified by social networks and peer influence, which reinforce collective trust and legitimacy.
	R2: “Technological advancements of waqf institutions have benefited us.”
R7: “I saw others donating digitally and felt encouraged to do the same.”



	Peer Influence and Networked Trust

	Social structures enabling trust and information flow.
		Community leaders and peer groups encourage adoption



		Community leaders and peer groups encourage adoption






V. CONCLUSION AND RECOMMENDATION
This study demonstrates that digital waqf can serve as an innovative mechanism to enhance corporate waqf social responsibility among social enterprises. The findings reveal that technological opportunism, such as the adoption of e waqf platforms, online banking, and mobile applications, increases the feasibility of cash waqf practices. Consistent with Balkis et al. (2023), the use of digital tools strengthens governance and aligns waqf institutions with sustainable development. In addition, Shukor et al. (2017) highlight the importance of ease of contribution, which digital waqf successfully provides. The results also show that contrary to earlier arguments that social enterprises may neglect social responsibility in favor of survival (Nunes et al., 2019), the respondents of this study expressed a strong willingness to support community development through waqf. This highlights the compatibility of digital waqf with ethical values, religious obligations, and the pursuit of social welfare.
The study contributes to theory by extending the application of social capital and innovation diffusion perspectives to the context of waqf. Elements such as relative advantage, compatibility with values, user friendliness, affordability, peer influence, and institutional support explain why social enterprises find digital waqf both accessible and attractive. By emphasizing the role of trust and networks, the study underlines how waqf in the digital era can be diffused more effectively across communities.
The strength of this research lies in its methodological rigor, combining theoretical framing with rich qualitative data that captures the voices of respondents. The study provides nuanced insights into how micro and small enterprises perceive digital waqf as a tool for fulfilling social obligations. Its originality lies in applying innovation theory to a religious and ethical practice, thereby advancing the understanding of how digital transformation can revitalize traditional philanthropic instruments.
Despite these strengths, the study is not without limitations. The sample size is relatively small and limited to a Malaysian context, which may restrict the generalizability of the findings. The focus on self reported perceptions rather than observed long term behavior also limits the ability to assess sustained engagement with digital waqf. Moreover, the study does not empirically evaluate the financial or social outcomes of contributions, leaving room for further investigation.
Future research should build on these findings in several ways. First, larger and more diverse samples can be used to compare perceptions across different cultural and regulatory environments. Second, longitudinal or mixed method designs can help assess the sustainability of digital waqf contributions and their impact on beneficiaries. Third, greater attention should be paid to the role of emerging financial technologies such as blockchain and crowdfunding platforms, which could enhance transparency, governance, and trust. Finally, exploring collaborations between waqf institutions and financial technology providers may open new pathways to scale up contributions and expand social impact.
In conclusion, digital waqf is more than a technological tool. It is a values based mechanism that integrates ethical responsibility, institutional trust, and community development. By making waqf contributions more accessible, transparent, and aligned with modern financial practices, digital waqf holds significant potential to transform corporate social responsibility into a faith driven and sustainable practice.



REFERENCES
Abramuszkinova, E., & Wacey, K. (2013). Social capital theory related to corporate social responsibility. Acta Universitatis Agriculturae et Silviculturae Mendelianae Brunensis, 61, 267–272. https://doi.org/10.11118/actaun201361020267
Aguinis, H., Boyd, B. K., Pierce, C. A., Short, J. C., Payne, G. T., Moore, C. B., Griffis, S. E., & Autry, C. W. (2011). Multilevel Challenges and Opportunities in Social Capital Research. Journal of Management, 37(2), 491–520. https://doi.org/10.1177/0149206310372413
Asyari, A., Hoque, M. E., Susanto, P., Begum, H., Awaluddin, A., Marwan, M., & Mamun, A. A. (2024). Online cash waqf behavioral intention: The role of knowledge of cash waqf and trust. Journal of Islamic Marketing, ahead-of-print(ahead-of-print). https://doi.org/10.1108/JIMA-07-2023-0224
Awalluddin, M. A. (2020). Shareholder Activism and Corporate Social Responsibility in Malaysia. Journal of Economics and Administrative Sciences Faculty, 7(1), 1–19. https://doi.org/10.30798/makuiibf.532662
Awalluddin, M. A. (2023). Exploring the Role of Waqf Instrument in Supporting Educational Development: A Qualitative Content Analysis. FITRAH: Jurnal Kajian Ilmu-Ilmu Keislaman, 9(1), Article 1. https://doi.org/10.24952/fitrah.v9i1.7381
Bai, X., & Chang, J. (2015). Corporate social responsibility and firm performance: The mediating role of marketing competence and the moderating role of market environment. Asia Pacific Journal of Management, 32(2), 505–530. https://doi.org/10.1007/s10490-015-9409-0
Balkis, K., Siti Sara, I., Sharfizie, M. S., Asmak, A. R., & Nurul Fadly, H. (2023). Potential Blockchain Applications in Waqf for Sustainability: A Middle East and Asia Perspective. Islamiyyat, 45(2), 47–64. https://doi.org/10.17576/islamiyyat-2023-4502-04
Banna, H., & Alam, M. R. (2021). Impact of digital financial inclusion on ASEAN banking stability: Implications for the post-Covid-19 era. Studies in Economics and Finance, 38(2), 504–523. https://doi.org/10.1108/SEF-09-2020-0388
Bass, F. M. (1969). A New Product Growth for Model Consumer Durables. Management Science, 15(5), 215–227.
Bick, M. J. A. (1963). Diffusion of Innovations. American Anthropologist, 65(5), 1146–1147. https://doi.org/10.1525/aa.1963.65.5.02a00230
Bielawska, A. (2022). Socially Responsible Activity of Micro-, Small-, and Medium-Sized Enterprises—Benefits for the Enterprise. Sustainability, 14(15), Article 15. https://doi.org/10.3390/su14159603
Bonang, D., Ismail, S., & Sukmana, R. (2024). Empowering the Future of Cash Waqf through Digitalisation: An Insight into the Philanthropic Intention of the Indonesian Muslim Community. ISRA International Journal of Islamic Finance, 16(S1), Article S1. https://doi.org/10.55188/ijif.v16iS1.586
Braun, V., & Clarke, V. (2006). Using thematic analysis in psychology. Qualitative Research in Psychology, 3(2), 77–101. https://doi.org/10.1191/1478088706qp063oa
Chung, C. Y., Jung, S., & Young, J. (2018). Do CSR activities increase firm value? Evidence from the Korean market. Sustainability (Switzerland), 10(9), 1–22. https://doi.org/10.3390/su10093164
Cizakca, M. (1998). Awqaf in History and Its Implications for Modern Islamic Economies. Islamic Economic Studies, 6(1). https://papers.ssrn.com/sol3/papers.cfm?abstract_id=3164811
Coleman, J. S. (1990). Foundations of Social Theory. Belknap Press of Harvard University Press.
Cresswell, W. J., & Cresswell, D. J. (2018). Research design: Qualitative, quantitative, and mixed methods approaches (Vol. 53). Sage. 
Chen, W., & Filieri, R. (2024). Institutional forces, leapfrogging effects, and innovation status: Evidence from the adoption of a continuously evolving technology in small organizations. Technological Forecasting and Social Change, 206, 123529. https://doi.org/10.1016/j.techfore.2024.123529
Darus, F., Ahmad Shukri, N. H., Yusoff, H., Ramli, A., Mohamed Zain, M., & Abu Bakar, N. A. (2017). Empowering social responsibility of Islamic organizations through Waqf. Research in International Business and Finance, 42, 959–965. https://doi.org/10.1016/j.ribaf.2017.07.030
De Kok, J., & Uhlaner, L. M. (2001). Organization context and human resource management in the small firm. Small Business Economics, 17, 273–291.
Fan, C., Li, Z., Fan, K., & Mao, H. (2021). Corporate social responsibility and cost stickiness: Evidence from China. ACM International Conference Proceeding Series, 70–73. https://doi.org/10.1145/3460824.3460836
Fang, X. (2023). Can digital finance promote individuals' charitable giving? Empirical evidence from China. Computers in Human Behavior, 145, 107768. https://doi.org/10.1016/j.chb.2023.107768
Fauziah, N. N., & Bacha, A. M. (2021). An Analysis of Cash Waqf Linked Sukuk For Socially Impactful Sustainable Projects in Indonesia. 10.
Fukuyama, F. (1997). Social capital and the modern capitalist economy: Creating a high trust workplace. Stern Business Magazine, 4(1), 1–16.
Galant, A., & Cadez, S. (2017). Corporate social responsibility and financial performance relationship: A review of measurement approaches. Economic Research-Ekonomska Istrazivanja, 30(1), 676–693. https://doi.org/10.1080/1331677X.2017.1313122
Guiso, L., Sapienza, P., & Zingales, L. (2004). The role of social capital in financial development. American Economic Review, 94, 526–556.
Gzahli, N., Mutalib, H. A., & Noor, A. M. (2023). Factors that Affect Community in Contributing to Cash Waqf for Economic Development: A Structured Review. 5–16. https://doi.org/10.2991/978-2-38476-076-3_2
Harto, P., Warno, W., & Achmad, T. (2022). The role of corporate social responsibility in increasing company growth through micro waqf bank as a solution for economic resilience in the pandemic. Journal of Islamic Accounting and Finance Research, 4(1), Article 1.
Houqe, M. N., van Zijl, T., Karim, A. K. M. W., & George, T. S. (2021). The value relevance of corporate donations. Pacific-Basin Finance Journal, 66, 101127. https://doi.org/10.1016/j.pacfin.2019.03.004
Johari, F., Alias, M. H., Shukor, S. A., Wahab, K. A., Ridhwan, M., Aziz, A., Ahmad, N., Kefeli, Z. Z., Hussin, F. A., & Ibrahim, P. (2015). Factors That Influence Repeat Contribution Of Cash Waqf In Islamic Philantrophy. In Management & Accounting Review (MAR) (Vol. 14, Issue 2, pp. 55–78). https://doi.org/10.24191/MAR.V14I2.490
Kirchgässner, G. (1992). Towards a theory of low-cost decisions. European Journal of Political Economy, 8(2), 305–320. https://doi.org/10.1016/0176-2680(92)90028-F
Laila, N., Ratnasari, R. T., Ismail, S., Mohd Hidzir, P. A., & Mahphoth, M. H. (2022). The intention of small and medium enterprises' owners to participate in waqf: The case of Malaysia and Indonesia. International Journal of Islamic and Middle Eastern Finance and Management, 16(3), 429–447. https://doi.org/10.1108/IMEFM-01-2022-0014
Larsson, A., & Viitaoja, Y. (2017). Building customer loyalty in digital banking: A study of bank staff's perspectives on the challenges of digital CRM and loyalty. International Journal of Bank Marketing, 35, 858–877. https://doi.org/10.1108/IJBM-08-2016-0112
Locke, R., Amengual, M., & Mangla, A. (2009). Virtue out of Necessity? Compliance, Commitment, and the Improvement of Labor Conditions in Global Supply Chains. Politics & Society, 37(3), 319–351. https://doi.org/10.1177/0032329209338922
Luo, X., & Bhattacharya, C. B. (2006). Corporate Social Responsibility, Customer Satisfaction, and Market Value. Journal of Marketing, 70(4), 1–18. https://doi.org/10.1509/jmkg.70.4.001
Liu, H., Han, P., & Wang, S. (2023). Enhancing corporate social responsibility in the digital economy era: Evidence from China. Heliyon, 10(1), e23459. https://doi.org/10.1016/j.heliyon.2023.e23459
Makhrus, M. (2018). Social Media Based Islamic Philanthropy To Develop Philanthropy Awareness In Indonesia. 365–368. https://doi.org/10.2991/amca-18.2018.100
Miles, M., Huberman, A., & Saldaña, J. (2014). Qualitative data analysis: A methods sourcebook (Vol. 112). Sage. 
Mohammad Isa, A. J., Anwar Allah, P., & Sofri, Y. (2017). Cash Waqf and Preferred Methods of Payment: Cash of Malaysia Using an AHP Approach Theme: Waqf Collection and Management Strategies. Reesearch Workshop on Revival of Waqf for Socio Economic Development. https://doi.org/10.1007/b97668
Mohd Hafiz Bin, H. F., Sofri, Y., Jalal Rajeh, H., Mohammad Sabri, H., & Syaidatun Nazirah, A. Z. (2019). The Impact of Trust in Cash Waqf Contribution: A Case Study of Wakaf Selangor Muamalat (WSM) Service Of Bank Muamalat Malaysia Berhad (BMMB). International Journal of Business, Economics and Law, 18(2), 1–10.
Mohsin, I. A. (2015). Waqf and Islamic banking and Finance: The Missing link. Global Islamic Finance Report, 2015, 113–121.
Mohsin, M. I. A., & Muneeza, A. (2019). Integrating waqf crowdfunding into the blockchain: A modern approach for creating a waqf market. In Fintech in Islamic Finance. Routledge.
Moore, M. H. (1995). Creating Public Value: Strategic Management in Government. Harvard University Press.
Muhammad Ridhwan, Ab. A., Fuadah, J., & Mohd Asyraf, Y. (2013). Cash Waqf Models For Financing Education. The 5th Islamic Economic System Conference (iECONS 2013). 
Nunes, J. R. R., Silva, J. E. A. R. da, Moris, V. A. da S., & Giannetti, B. F. (2019). Cleaner Production in small companies: Proposal of a management methodology. Journal of Cleaner Production, 218, 357–366. https://doi.org/10.1016/j.jclepro.2019.01.219
Ozuem, W., Willis, M., & Howell, K. (2022). Thematic analysis without paradox: Sensemaking and context. Qualitative Market Research, 25(1), 143–157. https://doi.org/10.1108/QMR-07-2021-0092/REFERENCES
Park, J., Lee, H., & Kim, C. (2014). Corporate social responsibilities, consumer trust and corporate reputation: South Korean consumers' perspectives. Journal of Business Research, 67(3), 295–302. https://doi.org/10.1016/j.jbusres.2013.05.016
Pitchay, A. A., Meera, A. K. M., & Saleem, M. Y. (2014). Priority of Waqf Development among Malaysian Cash Waqf Donors: An AHP Approach. Journal of Islamic Finance, 3(1), Article 1. https://doi.org/10.31436/jif.v3i1.23
Pivato, S., Misani, N., & Tencati, A. (2007). The impact of corporate social responsibility on consumer trust: The case of organic food. Business Ethics: A European Review, 17(1), 3–12. https://doi.org/10.1111/j.1467-8608.2008.00515.x
Portes. (1998). Social Capital: Its origins and applications in modern sociology. Annual Review of Sociology, 24, 1–24.
Putnam, R. D. (1995). Bowling Alone: America's Declining Social Capital. Journal of Democracy, 6(1), 65–78.
Qurrata, V. A., Yusida, E., Hussain, N. E., Merlinda, S., Purnamasari, V., & Seprillina, L. (2021). Effectiveness of Cash Waqf Management in Improving Community Welfare: Challenges and Opportunities. 10(1).
Raimi, L., Patel, A., & Adelopo, I. (2014). Corporate social responsibility, Waqf system and Zakat system as faith-based model for poverty reduction. World Journal of Entrepreneurship, Management and Sustainable Development, 10(3), 228–242. https://doi.org/10.1108/wjemsd-09-2013-0052
Raja Adnan, R. A. binti, Abdul Mutalib, M., & Ab Aziz, M. R. (2021). Factors necessary for effective corporate waqf management for Malaysian public healthcare. ISRA International Journal of Islamic Finance, 14(1), 73–88. https://doi.org/10.1108/IJIF-11-2019-0178
Richards, L., & Richards, T. (1991). The Transformation of Qualitative Method: Computational Paradigms and Research Processes (pp. 38–53). Sage.
Rogers. (2003). Diffusion of innovations (4th ed.). Mc Graw Hill.
Rusydiana, A. S., & Devi, A. (2014). Analysis of Cash Waqf Fund Management in Indonesia: An Analytic Network Process (ANP) Method Approach. In 2nd ASEAN International Conference on Islamic Finance (AICIF).
Seeger, Henryk. J. (2019). Contribution about Social Responsibility for Business Organizations: Implementing the Micro-donation. Journal of Management Pracice, Humanities and Social Sciences, 3(2).
Shukor, S. A., Anwar, I. F., Aziz, S. A., & Sabri, H. (2017). Muslim Attitudes Towards Participation in Cash Waqf: Antecedents and Consequences. In International Journal of Business and Society (Vol. 18, pp. 193–204).
Soemitra, A., Kusmilawaty, & Rahma, T. I. F. (2022). The Role of Micro Waqf Bank in Women's Micro-Business Empowerment through Islamic Social Finance: Mixed-Method Evidence from Mawaridussalam Indonesia. Economies, 10(7), Article 7. https://doi.org/10.3390/economies10070157
Spagnolo, G. (1999). Social relations and cooperation in organizations. Journal of Economic Behavior & Organization, 38(1), 1–25. https://doi.org/10.1016/S0167-2681(98)00119-X
Susamto, A. A., Bisri, M., Masyhadi, A. R., & Susamto, B. (2024). Redefining Boundaries: The Case for Enterprise-Structured Waqf Over Corporate Waqf. ISRA International Journal of Islamic Finance, 16(S1), Article S1. https://doi.org/10.55188/ijif.v16iS1.759
Sudi, D. M. (2025). Innovation in Islamic Social Finance: Integration of digital Waqf and Sharia Crowdfunding in Indonesia. West Science Islamic Studies, 3(02), 118–124. https://doi.org/10.58812/wsiss.v3i02.1834
Thrift, N. (1997). The Rise of Soft Capitalism. Cultural Values, 1(1), 29–57. https://doi.org/10.1080/14797589709367133
Wajdi Dusuki, A. (2008). Understanding the objectives of Islamic banking: A survey of stakeholders' perspectives. International Journal of Islamic and Middle Eastern Finance and Management, 1(2), 132–148. https://doi.org/10.1108/17538390810880982/FULL/XML
Wang, H., Tong, L., Takeuchi, R., & George, G. (2016). Corporate Social Responsibility: An Overview and New Research Directions. Academy of Management Journal, 59(2), 534–544. https://doi.org/10.5465/amj.2016.5001
Woolcock, M. (2001). The Place of Social Capital in Understanding Social and Economic Outcomes. Canadian Journal of Policy Research, 2, 11–17.
Xu, S., Li, W., & Zhang, W. (2021). The Dynamics of Social Capital: Examining the Reciprocity between Network Features and Social Support. Journal of Computer-Mediated Communication, 26(6), 362–383. https://doi.org/10.1093/jcmc/zmab014
Yáñez-Araque, B., Sánchez-Infante Hernández, J. P., Gutiérrez-Broncano, S., & Jiménez-Estévez, P. (2021). Corporate social responsibility in micro-, small- and medium-sized enterprises: Multigroup analysis of family vs. Nonfamily firms. Journal of Business Research, 124, 581–592. https://doi.org/10.1016/j.jbusres.2020.10.023
Yu, L., Zhao, D., Xue, Z., & Gao, Y. (2020). Research on the use of digital finance and the adoption of green control techniques by family farms in China. Technology in Society, 62, 101323. https://doi.org/10.1016/j.techsoc.2020.101323
Yue, P., Korkmaz, A. G., Yin, Z., & Zhou, H. (2022). The rise of digital finance: Financial inclusion or debt trap? Finance Research Letters, 47, 102604. https://doi.org/10.1016/j.frl.2021.102604
Zou, Z., Liu, Y., Ahmad, N., Sial, M. S., Badulescu, A., Zia-Ud-Din, M., & Badulescu, D. (2021). What Prompts Small and Medium Enterprises to Implement CSR? A Qualitative Insight from an Emerging Economy. Sustainability, 13(2), Article 2. https://doi.org/10.3390/su13020952



 







