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A B S T R A C T

Women entrepreneurs in culinary field are playing important role for economic growth in supporting the branding of Madura gastronomy. The research aimed to explore the benefits and challenges faced by women entrepreneurs along with the potential role of empowerment in the Madura region. Qualitative data collected through semi-structured interviews and focus group discussions with women entrepreneurs included in culinary and gastronomic businesses. The results showed that women obtained different levels of individual benefits, such as increased self-confidence and personal skills, access to cash income, and decision-making roles within the family. However, the connection between culinary business entrepreneurship and women's empowerment remained a special challenge in the rural patriarchal society. The need for capacity-building programs was also reported regarding the role of women in traditional non-role sectors and broader programs to increase community and family support to promote participation in tourism business as entrepreneurs
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Introduction
Micro, Small, and Medium Enterprises (MSMEs) are playing a strategic role in the economy by contributing 61% of the national Gross Domestic Product (GDP) in 2023, equivalent to Rp9,580 trillion. In addition, MSMEs serve as the main sector for labour absorption, contributing 97% of the total workforce. This positions the business unit as the backbone of the national economy, consistently supporting the social and economic stability of the community, specifically in Madura with a unique and dynamic entrepreneurial culture (katadata.co.id, 2024; ukmindonesia.id, 2024). Culinary MSME sector is dominant and has great potential for women's empowerment. Women are business actors and agents of change capable of improving the welfare of families and the community. The inclusion of women in MSMEs has a complex dimension, ranging from local traditions to challenges in accessing resources such as training and business capital. However, limited access to broader markets and a lack of managerial capacity remain major obstacles to the development of SMEs. Empowering women through entrepreneurship training, access to financing, and the development of marketing strategies based on digital technology can be a strategic step to enhance the contribution of the sector to the local and national economy.
Previous research reported the challenges faced by womenpreneurs in specific industries. However, only a few systematically connected micro entrepreneurship empowerment to macro structural reforms. Research on culinary womenpreneurs in Madura showed the urgent need for strengthening business skills, financial access, and branding strategies. Meanwhile, the Delphi Analytical Network Process (D-ANP) and the Modified Penta Helix Model (MPM) identified structural barriers to women's empowerment, emphasizing the importance of education, sociocultural dynamics, and institutional coordination(Widiastuti et al., 2024)

Gender–Tourism–Empowerment
Empowerment has been accepted as an important construct for assessing the impact of development policies and interventions in terms of effectiveness in meeting the needs and interests of marginalized communities (Kabeer, 1999; Sen, 1999). Even though there have been several attempts to develop a universal and global measure (Boley et al., 2017; Perkins, Douglas D; Zimmerman, 2001; Scheyvens, 2000; Work et al., 2012) warned about universal indicators such as empowerment loaded with different values and interpreted in different method with mixed results (Mosedale, 2005; Syed, 2010). In the case of tourism, Ferguson (Ferguson, 2011) criticizes the limited conceptualization of women's empowerment in most tourism development policies and programs. Empowerment is a multi-dimensional construction (Scheyvens, 2000) operating at individual, interpersonal, and collective levels in various forms (Kabeer, 1999; Rowlands, 1995; Sofield, 2003). There is increasing evidence of the potential of tourism entrepreneurship contributing to gender equality and empowerment (Apostolopoulos et al., 2001; Feng, 2013; Ferguson, 2011; Moswete & Lacey, 2015; Scheyvens, 2000). The gender gap in entrepreneurship is very high in culturally conservative societies (ENTREPRENEURSHIP, 2014). In Asia, 29.7% of employers are women in the hotel and restaurant business who tend to use traditional skills. Meanwhile, women tourism entrepreneurs in South Asia are estimated to be lower (UNWTO, 2015). In developing countries, the low level of women's participation as tourism entrepreneurs has been reported due to a lack of education and technical skills, as well as cultural norms limiting mobility, work in public spaces, and interaction with men (Manyisa Ahebwa & van der Duim, 2013; Tucker & Boonabaana, 2012; Walter, 2011; Wilkinson & Pratiwi, 1995). Even though there are job opportunities in the hospitality and tourism industry, challenges are created for women's empowerment and gender equality (Gentry, 2007). The spirit of gender equality has colored various aspects of life, including economics (Rusydiana et al., 2022).
The problems faced by women entrepreneurs during the start-up and growth phases of businesses can be categorized as gender-neutral and gender-related challenges (Rusydiana et al., 2022). Therefore, the implementation of a gender-conscious framework is recommended to better understand women's entrepreneurship (Al-Dajani & Marlow, 2013; Brush et al., 2009)

Gastronomy Tourism and Women’s Empowerment
Previous research showed that women's empowerment had become crucial for tourism development (Hendrarti et al., 2024). Over the last few years, gastronomic tourism has experienced significant growth, becoming a market segment (UNWTO, 2015). This type of tourism includes trips whose main motivation is culinary to experience and understand the gastronomy of a given region (García-Henche et al., 2024).
The Third World Forum on Gastronomy Tourism organized by the World Tourism Organization reports that gastronomy is a key resource regarding the development and creation of value proposition and differentiation of a given region. The conservation of biodiversity and landscapes is favoured while enhancing the continuity of rural areas, empowering local decision-makers who are part of the value chain (UNWTO, 2020). Therefore, gastronomy is related to cultural and experiential tourism (Fernández, 2020; García-Henche, 2022), which has been booming in recent years (Valiño et al., 2022).
Gastronomic tourism is strongly related to the food heritage of an area.(Espeitx Bernat, 2004).  Espeitx Bernat reported that culinary heritage of a given society was a selection of a part of the "food culture as a network of practices and knowledge, values and beliefs, methods and representations of what, when, how, with whom and why people eat in a given society(Espeitx Bernat, 2004). Regarding the connection between heritage and gastronomy, as Ramón Fernández (Fernández, 2020) stated a part of the heritage was lost when the gastronomy of a given area disappeared.
Since the definition and relationship with gastronomic tourism, visits to restaurants or the realization of certain routes and the purchase of products as souvenirs must be considered (De La Torre et al., 2014). This reality favours the large set of products and services associated with gastronomy, which includes greater economic expenditure and leads to the generation of employment as well as the survival of the rural areas (Fernández, 2020).
Women empowerment supports personal activities separate from the demands of domestic work to present a sense of ownership. As good mothers, women are often expected to be caretakers of husbands and children, which strongly opposes the efforts to have jobs separate from domestic affairs(Dewi, 2011; Riyanto & Afdholy, 2024)

Madurese Gastronomy Potential 
Madura women have rich knowledge and play an important role in the development of gastronomic tourism in the region. This knowledge includes the ability to process local food ingredients, such as duck, mutton, and Madurese spices, resulting in iconic dishes namely Madura satay and duck sinjay. This wisdom is the main attraction in gastronomic tourism, which attracts tourists to enjoy the authenticity of local culinary flavours and culture (Suryandari et al., 2024).
The local wisdom of Madura women plays an important role in the development of gastronomic tourism on the island. Madura women have inherited knowledge in processing local ingredients, such as duck meat, goat, and various spices. This knowledge includes traditional cooking, food storage, and interesting presentation, such as in iconic dishes, including satay and duck sinjay (Suryandari, Nikmah; Rahmawati, Farida Nurul; Adhi Dharma, 2024)
Chenhall (Chenhall, 2010) explained that gastronomy knowledge comprised basic cooking skills, ingredient selection, recipes, preparation methods, and cooking tips. This process includes cooking preparation methods from family food traditions practiced from generation to generation with various modes of food transmission. Traditional gastronomic knowledge integrates many academic disciplines such as social, cultural, nutritional, anthropology, human ecology, agriculture, population health, family research, community development, and education (Kwik, 2008; Warren, 2011). In human ecology, this knowledge is recognized as valuable in protecting the integrity of food-related natural resources (Kuhnlein et al., 2009; Kuluguqtuq et al., 2009; Turner et al., 2009). In social, cultural, and nutritional anthropology, the transmission of gastronomic knowledge refers to the tradition of sharing food, recipes, cooking skills, and methods and passing on collective wisdom from generation to generation (Kwik, 2008). Traditional gastronomic knowledge is also a method of affirming cultural identity and connecting people with the natural world (Kwik, 2008). This product of a generation engages women by learning from each other and the environment to increase self-worth. The knowledge empowers people to be self-sufficient concerning food in the environment through the transmission of the attributes (Chenhall, 2010). In addition, Gutierrez (Gutierrez & Ancelet, 2009) suggested that the preparation and consumption of traditional foods or foodways were largely passed down from generation to generation. Zahari et al. stated that the transmission of processed foods, cooking methods, skills, and food manners occurs through oral and demonstration. (Zahari et al., 2011).

RESEARCH METHOD
A qualitative method was used to explore the experiences and perspectives of women entrepreneurs in the Madura culinary sector concerning empowerment and tourism (Glorino et al., 2023; Pandin & Phil, 2022).  This method allows for a deeper understanding of entrepreneurship in women's lives, as well as the challenges faced in developing culinary businesses as part of Madura tourism branding.

Research Design
This An exploratory qualitative method is applied in the process of data collection and analysis to gain in-depth insights into entrepreneurship and empowerment issues (Creswell, 2007). In this research, women's empowerment was analysed with a participatory discussion method allowing respondents to actively articulate the understanding of empowerment in the context of lives and businesses.
In addition, this research adapts the Community Concept Drawing method (McOmber et al., 2015) to explore the local understanding of women's empowerment in culinary entrepreneurial community. The concept translates into an understandable local term as the form closest to the meaning of empowerment (Glorino et al., 2023).

Research Target/Subject
Women's culinary entrepreneurial community in Madura was selected as the subject because this sector has great potential in the development of gastronomic tourism. The process of selecting participants was carried out by snowball sampling, starting with a local women culinary entrepreneur who has been in the industry for 10 years and possesses an extensive network with others. A total of 10 women culinary entrepreneurs participated in semi-structured interviews and 2 Focus Group Discussions (FGD) were conducted with different participants. The research locations include Individual interviews conducted at the homes and places of participants. FGD was held at the MSME mall hall, as a neutral place to promote active participation.

Research Procedure
Data collection was carried out in September 2024 through a Semi-Structured Interview. A total of 10 interviews were conducted with a duration of about 20 minutes for each. Interviews were conducted face-to-face in Indonesian and Madura with the help of a translator. The recording was carried out in audio format after obtaining approval from the participants. FGD 2 sessions were conducted with a duration of 1 hour each to explore more deeply the understanding of women's empowerment in the context of tourism entrepreneurship. Participants were asked to identify the characteristics of empowered and powerless women in the communities. During this session, a table-shaped illustration with two columns was used to record the characteristics of empowered and powerless women. To guide interviews and discussions, three main questions were asked, namely What are the benefits of tourism entrepreneurship for women? What are the main challenges faced by women tourism entrepreneurs? How is the concept of empowerment understood by women entrepreneurs in a local context? This participatory method is important because the perception of empowerment differs significantly based on age, social class, and ethnic background(Syed, 2010).

Data analysis technique
Data obtained from interviews and group discussions were analyzed using a thematic method (Strauss, A., & Corbin, 1998). Transcription and Translation Audio recordings of interviews and discussions are transcribed verbatim. Translations from Madurese to Indonesian are carried out and verified to ensure the accuracy of interpretation. Thematic Coding was performed manually by identifying the main themes in the participants' answers. The initial codes were structured based on three main questions in the interview and discussion.
After a continuous comparison of cases, similar sub-themes were grouped as the main results. Each sub-theme is analysed in the context of women's empowerment in culinary and tourism entrepreneurship sector. To minimize personal bias in interpretation, the sub-themes generated from the data are reviewed and validated by other academics. This follows the Flick (Flick, 2022) method where thematic coding is particularly appropriate for research comparing theoretical groups in a particular problem. This method adapts the approach used in previous research regarding stakeholder perceptions and attitudes toward culinary business (Moswete & Lacey, 2015; Nicholas & Thapa, 2010).
The exploratory qualitative method allows for a deeper understanding of the experiences, challenges, and perceptions of women's empowerment. Authentic narratives were captured from women entrepreneurs using semi-structured interviews and focused group discussions, providing richer insights into the understanding and implementation of empowerment. The data produced is reliable with thematic coding methods and academic validation contributing to economic empowerment policies in the gastronomic tourism sector.
All participants were informed about the purpose of the study, and verbal informed consent was obtained prior to data collection. Participation was entirely voluntary, and respondents’ identities were kept confidential and anonymized throughout the research process.

RESULTS AND DISCUSSION

Benefits Accrued by Women Entrepreneurs
Culinary business has opened up income-generating opportunities as women entrepreneurs report an increase in household income as a mutual benefit. The increasing number of park visitors with the associated demand for hospitality services was identified as an attractive proposition for locals to invest in tourism business. Culinary business in tourist attractions was found to be the main livelihood for the sample women entrepreneurs. For this business, household income is supplemented because the main livelihood is agriculture and fishermen. Women who operate work in culinary sector are found to enter the business when the ability to cook is possessed by typical Madura. In most cases, culinary products are made due to the factors of family ancestral recipes, and the daily food consumed. This is facilitated through close family members, mostly the husbands. In this research, the Trade Office plays a major role in educating and supporting women during the establishment. All entrepreneurs are married and in the age group between 23 and 54 years old. Women in culinary business belong to the 'Madurese ethnic group, while there is a Javanese ethnic but Madura ethnic husband. Generally, this represents the structure of culinary industry in the area.
Women who enter culinary business are driven by family factors through hereditary recipes as well as the support of husbands and close relatives. Meanwhile, Handayani reported that the success of the program depended on social support in the workgroup, providing moral and financial support for women in managing loans(Handayani & Qibtiyah, 2020).

Self Confidence
All women entrepreneurs feel more confident in expressing and communicating with people when selling culinary products due to the appreciation of Madura culture, food, and locality. This contributes to increasing the confidence of Madurese women. In addition, an increase in knowledge is reported about production hygiene and the environment due to culinary and tourism businesses. Women in culinary business are more confident in communicating with tourists than before. This is as explained by the Trade Office, where women attended production training and often managed personal business.

“My husband travels a lot and unlike others, I have to manage this business alone. Now I feel confident to make many decisions independently”

The results of the research show that women culinary entrepreneurs in Madura feel more confident after obtaining appreciation from the community. According to Asmorowati, women who are members of KWT feel more confident because group decisions contribute to the community, and improve food security (Asmorowati et al., 2024).

Economic Independence and Influence in Household Decisions
All women culinary entrepreneurs reported that access to cash has increased with high family income. Culinary enterpreneurs express happiness in obtaining and meeting some of the needs of the households and children. A participant with five years of experience and no previous alternative sources of income described the feeling as follows: “We can use this extra income to pay debts, buy household items, pay school fees, farm labour, etc”.
Access to cash by women with culinary products increases since money is received directly from buyers. Participation in income-generating activities has increased the role of financial decisions. In Madurese society, the main role of the family breadwinner is carried out by men as husbands. In the case of culinary business actors, the role of the breadwinner of the family is on the woman, since the husband died. An included woman for seven years explained the implications of the business and the subsequent changes in household spending:
“Previously, I relied on money from my husband, but since my husband died, I have to meet the needs of my family and other relatives. Now all the responsibility is on me. Previously, she used to ask her husband for money. Now we save money and can have a role in spending as well”.
Research on the feminization of poverty reported that women heads of families who receive assistance often relied on support in running micro businesses (Asmorowati et al., 2024)

Capacity Building 
Women in culinary business receive many training opportunities from various organizations such as the Trade Office, Tourism Office, and campus community service activities in Madura. Women participate in short-term training conducted in relation to the variety of Madura culinary preparations, financial administration, and village tourism organized in the area. These activities are periodically mentioned to have improved skills and built capacity to operate and improve the ventures. An informant in homestay operations for the past four years explained:
“All of us in culinary also received cooking training and promotion from the Trade Office this year. Last year, we also received financial administration training from the campus. Some of us are interested in the management of halal certificates and the importance of culinary training: I once received an order for this typical Madurese food, but was asked to make modifications to their tastes and more attractive packaging, so we At that time, I realized that we need to undergo training because we have to adjust to market demand so that Madurese food is better known. So, I took part in cooking training and diversification of processed Madura products a few years ago”.
The results showed that no woman had academic experience in food processing management or tourism. Some do not have a basic education but the training provided by the organization with personal experience builds the capacity to operate culinary ventures. The inclusion of women in traditional culinary businesses can increase confidence in communicating with customers, specifically tourists, as well as in managing the businesses independently. Training from the Trade Office provided new skills in digital production and marketing, while an appreciation for Madurese culinary culture applauded the pride of the local identity.
Yakubi et al. show that women's confidence increases through access to social media-based financial services. In many Arab countries, women who were previously limited in access to conventional financial systems were empowered through digital platforms to manage finances more independently. The existence of more inclusive banking services on social media helps improve financial literacy, provides a better understanding of investment and credit, and opens up greater opportunities for building businesses (Yakubi et al., 2020).

Challenges Faced by Women Entrepreneurs
Most respondents perform multiple roles such as cooking, salesperson, manager, and business owner. Women were asked to relate the challenges encountered in managing businesses. Men can easily run culinary businesses because of the dual roles of women. In addition, there are three sub-themes identified in relation to the challenges of tourism entrepreneurship, namely dual workloads, knowledge and skills, and the concept of empowerment. 

Double Work Burden
At the research site, there was a different division of roles between women and men. Women in culinary business with the husbands and other family members are busy with traditional gender roles such as cooking, cleaning, and gardening. Some women who have years of experience and education are also included in other non-traditional roles, such as financial management, communication with buyers, and overall business management. The type of role depends on family support, husband's expectations, and society's perception of women who perform tasks. Women are expected to fulfil household and childcare responsibilities, as well as work longer hours to accommodate dual responsibilities. A limited number have received family support to reduce workload. According to an informant, it was very difficult in his case because my children were still young. They have to prepare the children before we go to bed. During the tourist season, these businesswomen have to stay up late at night and wake up early to prepare their culinary products for buyers.
Culinary business is challenging for uneducated women because the concept requires constant updates on culinary information. Culinary training received from the organization was less useful since the entire activities were focused on non-traditional foods. The improvement of financial management skills and competencies in culinary business was accepted. In addition, women culinary entrepreneurs also need to improve marketing and networking skills which are key requirements for success.

Conceptualization of Women’s Empowerment 
During the focus group discussion, participants were asked to show the characteristics of empowered women. The characteristics of empowered women include (1) being a role model for others, (2) generally married, (3) interacting more with the community after having children, (4) being an economically independent woman, (5) making decisions about personal lives and families, (6) being educated, knowledgeable and capable.
There are some similarities and differences between culinary entrepreneurs in conceptualizing empowerment. Confidence, education, income, and decision-making roles are prioritized by all women. In this context, confidence is described as the ability to speak in front of people specifically outsiders, while decision-making is recorded to decide about lives and manage the household. In addition, the ability to have a personal source of income, and be independent is considered essential to support families. All participants described a woman who was empowered to be married with children. The oldest participant who is a Madura traditional food entrepreneur explained:

“If I had been educated, I could have gotten a job like my daughter-in-law. He knows how to talk to outsiders and is better at keeping household financial records than I do”.

Women in culinary business emphasized the role of respect as an aspect of empowerment. Other traits include leadership positions in social groups, being role models for others, and being perceived positively by society (Alam et al., 2016). Personal characteristics were considered such as honesty, courage, discipline, and hard work as factors for women's empowerment. An empowered woman must adhere to the traditions of society. The differences among culinary entrepreneurs can be caused by a combination of characteristics in terms of education, economic status, and ethnicity.
The local government has seen an increase in the number of visitors since gastronomic tourism was promoted as a potential in Madura. This growth in visitor arrivals led to additional developments in hard and soft infrastructure. Given the current and future growth prospects, there is an opportunity for local community members to be part of culinary business as a support for gastronomic tourism. Strong presence and participation by women as culinary business owners is seen as a form of empowerment. Therefore, this research aims to explore the benefits and challenges faced by women entrepreneurs with a potential role in empowerment in the Madurese culinary entrepreneur community.
Women possess economic opportunities such as increased access to family income and additional money. However, the presence in culinary business increases confidence through public affairs. In addition, women reported an increase in household decision-making, including financial decisions.
Training support obtained from various government and non-government organizations also increases the capacity to run businesses efficiently. Women with years of experience are more confident in terms of ability to manage day-to-day business. These benefits are similar to other related research on women in tourism businesses within mountainous areas of Nepal (Acharya & Halpenny, 2013; Lama, 2000). Even though the training program provides capacity building and utility, additional initiatives are needed to complement business skills and acumen in marketing, networking, business management, and leadership. Similar needs are also expressed by women entrepreneurs in rural South Africa and Vietnam where networking with customers and information about potential markets is the most reported challenge to business success (David & Mubangizi, 2016; Nguyen et al., 2014). Furthermore, family support is integral to the success of entrepreneurs. Empowerment for women entrepreneurs is also expressed in terms of the capacity to be independent, assertive, and respected in society.
Based on the benefits, tourism offered opportunities for self-empowerment specifically by enhancing self-confidence, providing income-generating opportunities, and facilitating the role in household decision-making (Rahman, 2015). However, future interventions should address gender-specific challenges, such as societal perception of women. Socio-cultural norms that dictated ‘good women’s behaviour’ with traditional gender division of labour in the household and business were some of the specific challenges for women entrepreneurs. Questioning and criticizing the character of women in tourism has been reported in Nepal (KC & Sony, 2012; McMillan et al., 2011). In rural Java, Wilkinson and Pratiwi  reported women in guiding work were negatively connoted as ‘prostitutes’ thereby discouraging people from taking the jobs(Wilkinson & Pratiwi, 1995). In the Muslim society of G’oreme, Turkey, gender norms that defined public space as ‘men’s space’ constrained participation in tourism work(Tucker & Boonabaana, 2012).
Therefore, awareness programs on the role of women in tourism and policy-level changes are needed to create a safe working environment. The participation of women in hospitality and tourism enterprises has been accepted in many conservative societies as an extension of domestic roles and skills(Davies & Morgan, 2020). For women engaged in the hotel and homestay businesses, work was an extension of reproductive roles, home manager, and caretaker of guests.
This research identified that women’s increased participation in ecotourism had a limited impact on sharing household-level work (Gentry, 2007; Lama, 2000; Tucker & Boonabaana, 2012; Walker et al., 2001).  Women were found to juggle family responsibilities with business. Moreover, limited participation at community-level institutions such as culinary communities was found. Nominal participation of women was reported in the community decision-making process of Nepal and Annapurna Conservation (Dahal et al., 2014).
This suggests that participation in tourism has resulted in limited gains in terms of challenging gender norms and empowerment at the community level. According to Swain and Wallentin (Swain & Wallentin, 2009), the process of women’s empowerment can take place ‘when women challenge the existing norms and cultures of a society to effectively improve wellbeing’. This context is applicable through 1) the formulation of partnerships with private travel companies and non-governmental organizations (Bricker et al., 2013), 2) the promotion of women’s enterprises to a niche market of travellers with a social and ethical mission (Acharya & Halpenny, 2013), and 3) the implementation of capacity development programs (Thapa, 2012) with a common interest to improve the status of women through tourism entrepreneurship. Panta reported the need to address gender stereotypes and attitudes toward women tourism entrepreneurs, as well as capacity-building programs to facilitate advancement in the sector. According to Dilly (Dilly, 2003), ‘the economic potential of ecotourism and the direct consequences for women must be evaluated from local models of development and empowerment’. Therefore, the participatory empowerment exercise offers a method to understand the nuances of contextual nature of ecotourism–empowerment nexus.
In the context of Madura, the development of culinary and gastronomic tourism contributes to the sustainable development of the community and cannot be achieved practically without addressing the existing socio-economic inequalities. Based on the description above, opportunities are not available equally for culinary entrepreneurs in Madura. This is largely due to conservative social norms posing challenges for women entrepreneurs. However, several levels of empowerment have been achieved at the individual level. Culinary products supporting new gastronomic tourism such as culinary and typical Madura souvenirs offer more opportunities to facilitate the process of women's empowerment through special interventions to optimize the practical and strategic needs of entrepreneurs. Even though the sample size is a limitation concerning generalizations, this research analysed the main gender issues faced by women in the community of culinary entrepreneurs. Access to credit was not cited as a gender-specific barrier by respondents but as a limiting factor in the growth of companies (Bushel, 2008; Tambunan, 2009; Tuladhar, 1996) due to the marital status of all women informants.

Conclusion
Women obtained different levels of individual benefits, such as increased self-confidence and personal skills, access to cash income, and decision-making roles within the family. However, the connection between culinary business entrepreneurship and women's empowerment remained a special challenge in the rural patriarchal society. The need for capacity-building programs was also reported regarding the role of women in traditional non-role sectors and broader programs to increase community and family support to promote participation in tourism business as entrepreneurs
Future research can better inform this aspect by including single women and men entrepreneurs. Gastronomic tourism increasingly needs to take advantage of untapped human resources offered by women entrepreneurs. These results are useful to government officials, policymakers, and organizations advocating for women's participation in community initiatives of women culinary entrepreneurs in Madura. Addressing the challenges also increases participation in business management activities to support gastronomic tourism.
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