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Abstract

The modern marketing services innovation's growing popularity has completely changed how companies advertise their goods and services.  Businesses' understanding of customer behavior and how consumers engage with brands have both been altered by digital marketing.  By conducting an extensive literature study, this review paper seeks to investigate how modern marketing services innovation affects client intention.  Following an overview of modern marketing services innovation and its importance, the study's goals and methodology are presented.  Numerous facets of modern marketing services innovation and its influence on client intention are covered in the literature review, which also analyzes new studies. Consumer intention, including decision-making, brand loyalty, trust, and purchase intentions, is significantly impacted by the innovation of modern marketing services, according to the analysis.  The report ends with a discussion of the findings' implications for the organizations, emphasizing how important it is for companies to comprehend and take advantage of the innovation in modern marketing services in order to interact with their target market more effectively. Keyword: Modern Marketing services innovation, Consumer intention, and firm.

1.0 Introduction

Digital marketing service innovation is the use of technology and digital platforms to promote products and services.   It is now an essential component of marketing strategies and has fundamentally altered how businesses interact with their target audience.   Digital marketing include search engine optimization, content marketing, email marketing, social media marketing, and paid advertising. Using social media platforms to advertise goods and services is known as social media marketing.  Social media sites like Facebook, Instagram, and Twitter give companies the chance to connect with and interact personally with their target audience. Businesses may increase website traffic, foster brand loyalty, and raise brand exposure by utilizing social media channels. Sending promotional emails to a specific group of subscribers is known as email marketing.  Businesses can effectively reach their target audience and increase conversions using this method.  Businesses may segment their audience, personalize their messaging, and monitor their progress with email marketing.  Creating useful material with the intention of drawing in and involving a certain audience is known as content marketing.


There are numerous formats for content marketing, including as podcasts, films, info graphics, and blog entries.  Businesses can use it to develop brand authority and position themselves as thought leaders in their sector.  The goal of search engine optimization (SEO) is to improve a website's structure and content so that it appears higher in search engine results pages (SERPs).  SEO is a powerful tool for companies looking to boost their online exposure and drive organic traffic to their website.  Finding keywords that are pertinent to a company's goods or services and improving the content of their website to rank for those keywords are the two main tasks involved. Using digital channels like social media and search engines to advertise goods and services is known as paid advertising.  Businesses can reach a larger audience and target particular demographics with paid advertising.  Businesses may boost their ROI and enhance conversions with this efficient method.

Digital marketing has grown at an incredible rate in recent years and is now a crucial part of most companies' marketing plans.  Digital marketing is now more crucial than ever for companies looking to connect and interact with their target market, as e-commerce and mobile device usage continue to grow.  Consumer behavior has been significantly impacted by digital marketing.  It has altered how customers engage with brands and facilitated their ability to investigate goods and services before buying. Nowadays, a multitude of information is available to consumers online, such as competitor analysis, pricing details, and product reviews.  Customers now find it simpler to make well-informed choices when buying goods and services as a result of this. Businesses can now more easily target their ideal audience thanks to digital marketing.  Businesses can determine their target demographic and develop tailored marketing messages that appeal to them by utilizing data analytics and tracking tools.  Higher conversion rates and more successful marketing strategies are the outcomes of this.  Keeping this context in mind, our goal in this study is to investigate how digital marketing affects consumer behavior and how it has altered how consumers engage with brands.

1.1 Objectives of the Research
This review paper's main goal is to investigate how digital marketing services innovation affects customer intention.  The article specifically seeks to accomplish the following objectives:
· To comprehend the idea of innovation in digital marketing services and its importance for Firm.
· To examine the body of research on the innovation of digital marketing services and how it affects customer intention.
· To give them advice on how to use the innovation in digital marketing services to interact with their target audience more effectively.

1.2 Methodology

This review paper employs a systematic review methodology to identify and assess relevant research on digital marketing services innovations and its impact on customer intent. The search terms "digital marketing services innovations," "consumer intention," "social media marketing," "email marketing," "content marketing," "search engine optimization," and "paid advertising" were used to find studies, and only research published within the last decade is considered. Peer-reviewed publications, the use of quantitative or qualitative research methods, and relevance to the study's objectives were among the requirements for admission. A total of 26 studies were selected for the review.

1.3 Concepts of Digital Marketing services innovations

Digital marketing is now a vital tool for companies looking to connect with potential clients.  Digital marketing encompasses any online marketing initiatives that assist companies in promoting their goods and services, including pay-per-click (PPC), email marketing, social media marketing, and search engine optimization (SEO).  The use of digital platforms, channels, and technology to advertise a brand, service, or product is known as digital marketing.  Connecting with the target audience and motivating them to take action is the main goal of digital marketing.  The various digital marketing channels are depicted in Fig. 1.
Figure 1: Types of digital marketing services
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1.4 Importance of Digital Marketing: A Contemporary Business Need


We can truly understand the significance of digital marketing in the hyper connected world of today.  It goes from being a convenience to becoming a must for companies of all sizes.  Reaching consumers, increasing brand awareness, and increasing revenue all depend on having a strong, digitally savvy marketing plan, whether you're a major corporation or a small startup.  The influence of digital in contemporary enterprises, its advantages, and how it distinguishes you in the digital age are the main topics of this essay.  Digital marketing has emerged as the most important aspect of corporate communication in today's fast-paced digital environment. Therefore, all companies must implement this marketing plan to: Expand their consumer base, Boost brand recognition, Produce quantifiable outcomes, Boost customer support,  Obtain a competitive edge,  Make decisions based on data,  Create enduring connections with clients and  Adapt to a changing market and prosper.

1.4.1 Reaching a Wider Audience

One of the biggest benefits of digital marketing is its amazing ability to reach a global audience. Although traditional marketing methods like television and print advertising are limited by geography, digital technology has made it possible for businesses to communicate with any potential customer on the planet. Better Targeting: Digital marketing enables businesses to target specific audiences based on demographics, interests, and behaviors, which helps businesses more effectively reach their ideal customers, interests, and behaviors. This makes it easier for businesses to connect with their ideal clients. Social media: Facebook, Instagram, Twitter, LinkedIn, and other platforms are used not only in the US but globally to connect with audiences across continents, fostering stronger relationships and brand loyalty.

SEO: Ensure that your pages are changing in a way that search engines would like them to be rated.  You will be able to increase the amount of traffic to your website and make it easier for people to locate you online. Pay-Per-Click (PPC) Advertising: By using platforms such as Google Ads and social media advertising, you may target a certain demographic, time of day, or even geographic location, which makes the process more effective overall. Compared to traditional marketing techniques, digital marketing enables businesses to reach a wider audience.  Businesses may boost their visibility and draw in more potential clients by using digital marketing channels like SEO and PPC advertising to help them rank well in search engine results pages.

1.4.2. Enhanced Customer Engagement

Digital marketing stimulates the kind of experiences that encourage deep customer engagement. Digital technology is unique as a means of communication between businesses and their customers because it allows the exchange of data in both directions. Social Media Interactions: Businesses can satisfy their customers, address their problems, and provide remarkably relevant feedback for their future actions by responding to their comments, sharing and liking posts, and sending direct messages on social media. Email Marketing: One of the most effective ways to deliver personalized and relevant marketing messages is through email, which can be used to nurture leads and retain loyal customers. Live Chat: Including a live chat feature on your website allows you to prompt visitors to your support team in real-time, answering their questions in real-time and making your support team smile, which will undoubtedly increase their satisfaction as your loyal customers.

1.4.3 Increased Brand Awareness

Digital marketing gives businesses a powerful and seemingly global voice to reach out to the public and shape their brand. In the internet age, efficiency and brand recognition are what make a business profitable. Content marketing: Businesses that invest in producing great content, such as blog posts, articles, videos, and infographics, have the power to become not only a brand in the industry but also a thought leader in the industry. Social media marketing: Consistently using social media marketing in a humorous and appealing way can make your brand famous. In this manner, you may reveal the personality of your brand and create a thriving online community.  Influencer marketing: By collaborating with leaders in your industry, you can draw positive attention to your company and even raise audience ratings.  Enhanced Engagement: Social media and content marketing are two examples of digital marketing platforms that can assist companies in interacting with their clients and establishing enduring bonds with them.

1.4.4 Measurable Results

Digital marketing can take pride in the fact that, in contrast to traditional marketing methods, it is capable of measuring campaign performance and taking immediate action.  Website analytics: You are probably already aware of tools like Google Analytics that provide you with up-to-date data on user interactions, website traffic, and—above all—sales and conversion rates. You can use these statistics to determine the effectiveness of your online marketing initiatives.   Social Media Analytics: Social media networks are able to provide information about audiences, engagement, and campaign reach, allowing businesses to modify their tactics and increase their effectiveness on these platforms.  PPC Campaign Reporting: The PPC platform provides comprehensive data on advertising campaigns, including metrics like ROI, click-through rates, and conversion rates.



1.4 5. Cost-Effectiveness

Digital marketing can be considered a more economical approach to connecting with the target audience than traditional marketing media.  Organic Reach: You can actually benefit from a big return on your small investments if you use social media and SEO that are both organic.  Targeted Advertising: You can boost your chances of making sales by using digital possibilities to obtain precise demographics.  Flexibility: One of the elements that allows you to reach the audience by modifying campaigns when you learn what makes them more successful is flexibility.

1.4 6. Improved Customer Service

Through speedier and more effective communication channels, the world of digital marketing has made it possible for companies to provide exceptional customer service.   Online Support Forums: These forums are designed to answer questions from a global audience and enable you to assist a greater number of individuals.  Because they can immediately respond to common inquiries and free up human agents to work on more complicated issues, chatbots have emerged as a leading alternative for customer service.Tailored Customer Experiences: Digital marketing gives businesses insight into the interests and behavior of their customers, which serves as the foundation for tailoring customer experiences and achieving happy customers.   Cost-Effective: In general, digital marketing is less expensive than conventional marketing strategies.  Email marketing and social media platforms are more affordable than print or television advertising.

1.4.7. Competitive Advantage

Businesses nowadays stand a higher chance of outperforming their competitors in terms of competition and overall development if they use digital technology as a tool.  Being the first to use new marketing technologies and keeping up with emerging trends are two ways to stay ahead of the curve. Creating a Powerful Online Presence: A brand's identity cannot be established without the internet.  Having a well-designed social media presence will allow your brand to be well-represented in the marketplace.  Reaching New Markets: Measurable Results: Digital marketing gives businesses the ability to track and measure the performance of their campaigns, allowing them to make real-time adjustments and optimize their marketing efforts for maximum return on investment. As people become more comfortable with technology, businesses are empowered to expand their operations beyond the typical geographic boundaries and explore new markets.

1.4 8. Data-Driven Decision Making

These days, the most effective method for gaining such in-depth audience understanding and improving company decision-making is through the usage of digital marketing.   Market research is the process of obtaining information on consumer behavior, which serves as the foundation for the creation of the report.  These reports will also cover the market's potential prospects and difficulties for the company.  Campaign Optimisation: Companies can examine previous campaign results and identify the areas that failed.  We can achieve the desired level of efficiency with our marketing strategy in this way.  Better Business Performance: Businesses can make the required adjustments in a number of areas, such as product development, sales, and marketing, with the use of data.

1.4 9. Building Long-Term Relationships

The fundamental purpose of the digital market is to provide companies with the means to establish enduring connections with their clientele.  Personalized Communication: Businesses may easily connect with their customers by using their data, which leads to the development of more enduring and emotionally satisfying relationships.   Loyalty Programs: Digital platforms can include loyalty programs, which will be a great present for loyal consumers and guarantee their continued purchasing.   Community Building: Customer advocacy and loyalty are the two main reasons why businesses use social media and online forums to build a community around their brand, which ultimately results in more sales.

1.4.9.1. Adaptability and Agility

Because the digital world is always changing, businesses must become more agile and adaptable to stay ahead of the competition.   Flexibility: Due to notable shifts in consumer behavior and market conditions, digital marketing initiatives can be readily adapted and adjusted.  Fast Reaction: Businesses are able to respond swiftly to consumer input, industry developments, and rivals' actions to ensure that their efforts continue to attract interest and produce outcomes.  Continuous Improvement: To gather input and suggestions for enhancing their digital marketing tactics, companies can track and assess the effectiveness of their campaigns on an ongoing basis.






2.0 Literature Review: Digital Marketing and its Impact on Consumer Behavior

According to Yaseen et al. (2019), banks are keen to offer their services online since they are increasingly adopting digital marketing services and believe they are a useful tool that enhances performance.  Given the fierce competition in the digital sector, providing successful digital banking services is essential (Wisdom, 2015).  Effective digital products are essential for businesses and organizations looking to increase their online visibility. Because digitization shapes a customer's first impression of a business, Tsvetanova and Veleva (2020) advocate for keeping data up to date and emphasizing the importance of both internal and external relationships. Other authors suggest that businesses use internet banking more effectively by allowing members to market to one another through shared links (Bostrom & Andersson, 2019; Desai, 2019; Rudakova & Markova, 2020; Saleem & Siddik, 2021; Types of Digital Marketing, 2022.; Federal Democratic Republic of Ethiopia, Ethiopia digital strategy 2025).

Because social media makes it easier and faster to reach clients, it may be more beneficial for businesses than traditional marketing, claims Piñeiro-Otero (2016).  Traditional media sources are gradually being replaced by social media, creating countless new marketing options (Baquero, 2022).  Customers are now brand followers on social media platforms as a result of the growth of social media marketing.  Given that consumers are using social media platforms to research brands, this has led to the notion that social media marketing is now crucial to a brand's success (Wisdom, 2015; Agboola et al., 2019).

In support of this, Kifle (2021) cited the use of digital teller machines as a technology that enables customers to do financial transactions in public spaces without speaking with bank employees.  The individual's credit or debit card number is used to identify them when they provide it.  Authorization will be granted following the customer's personal identification number (PIN) entry.  Terminals: The primary operating systems for PCs with serial ports are Windows or UNIX, albeit they only offer limited functionality and apps tailored to a single bank.  These factors have a big impact on the services and activities that banks provide.  (Kifle, 2021; Befikadu, 2019; Esta, 2018; Regime, 2022).
Mobile banking, or "m-banking," has been described by Alsamydai (2019) as a high technological advancement in digital marketing services that share some basic characteristics, like fast data transmissions and round-the-clock services that are highly valued for enhancing customer service and assisting banks in growing (Boström & Andersson, 2019; Nwachukwu, 2022). Yan (2014) defines this style of prominent design as an industry-accepted standardized service that shifts the focus of banking sector competition from exploratory to exploitative innovation contests centered around the standardized service qualities. As the number of these cutting-edge mobile phones increases and mobile banking becomes more accessible, affordable, and user-friendly, the banking industry needs digital marketing services as a crucial marketing tool (Lule, 2012; Pena-Garcia et al., 2021; Patil et al., 2022).

Point-of-sale terminals that enable in-person card transactions or payments under the seller's control are well-known to banks and other service providers (Ejigu, 2016).  It serves as a payment area in a store.  Three key criteria must be fulfilled by the new ICT systems that banks employ:  The infrastructure, or ultimate service schedule, must support year-round, 24-hour operation.  Using online computer terminals and information systems, Bank Windows created a massive network of bank computers, speeding up the network to handle and support the massive amount of data being transferred.  Installing contemporary networking and communication technology is also crucial (Nazifi et al., 2021).

3.0 Conclusion
Businesses must use the newest marketing technologies in the current digital era if they want to be competitive and relevant in the marketplace.  Digital marketing has completely changed how companies connect and interact with their customers.  Online reviews, social media, personalization, mobile devices, and content marketing are the five main digital marketing channels.  Online reviews have been shown to have a big influence on consumer behavior; favorable ratings make people more likely to buy a product, while negative reviews make them less likely to do so.  Additionally, customer behavior is influenced by the amount and valence of reviews. In order to boost their bottom line, companies must advertise their internet reputation and ask for objective, reliable reviews.  Positive social media interactions have been shown to improve brand image, raise brand recognition, and foster brand loyalty. Social media has also been shown to have a major influence on customer behavior.  By supplying product information, establishing credibility and trust, and fostering a feeling of community and belonging among users, social media marketing can have a big impact on buying decisions.  Another digital marketing tactic that has grown in popularity recently is personalization.  By leveraging data to customize marketing messages for specific customers, personalized marketing can increase engagement rates, customer happiness, and income. 
However, individual customer attributes may determine how effective personalized marketing is, necessitating customized messaging to maximize personalization efforts.  Therefore, further research is required to fully comprehend how personalized marketing affects customer behavior as well as the wider ethical and social ramifications of these tactics.  Additionally, mobile devices have emerged as a crucial tool for location-based marketing, increasing online and in-store sales, and enhancing customer happiness and engagement.  Businesses employ mobile marketing to be competitive and relevant in the market, as over 91% of internet users access the web via mobile devices. Instant access to product details and reviews, as well as rich and interactive experiences, are all made possible by mobile devices.  Lastly, it has been discovered that content marketing is a successful strategy for increasing consumer involvement, thought leadership, and brand exposure.  By fostering a sense of social currency, emotional connection, psychological empowerment, and perceived value, content marketing can affect the behavior of consumers. 
Furthermore, it has been discovered that content marketing improves the whole customer experience while raising consumer engagement, loyalty, and buy intention.  To sum up, digital marketing has completely changed how companies connect and interact with their customers.  Businesses employ a variety of channels to enhance their marketing success and influence consumer behavior, including social media, mobile devices, content marketing, personalization, and online reviews.  Businesses need to use these tools as the world grows more digital in order to stay competitive and relevant in the marketplace. Businesses must, however, also take into account the privacy and ethical issues raised by these channels and coordinate their initiatives with their social and ethical obligations.  To learn more about how digital marketing affects consumer behavior and the wider social and ethical ramifications of these tactics, more study is required.  By doing this, companies can enhance their overall marketing effectiveness and create enduring bonds with their clientele.

4.0 Recommendations for Implementing a Successful Digital Marketing services innovations 
· To properly harness the power of digital marketing, a business must have well-defined and strategic tactics.  The following are some pointers: 
· Define Your Goals:  Understanding your target audience's goals, preferences, and the best channels and strategies to reach and engage them should all be part of any well-thought-out digital marketing strategy.  First, clearly define your marketing objectives.  When it comes to marketing, what is your ultimate goal?  Is it to obtain brand affordability?  Alternatively, generating sales?
· Identify Your Target Audience: Conduct a thorough market research to gain a thorough understanding of which customer is the most suitable for your company. Additionally, find out what traits these individuals possess, what subjects they are interested in, and which websites they spend the most time on. Collaborate with influencers in your industry or niche to market your brand and products to their followers. Influencer marketing can boost sales, establish credibility, and raise brand awareness.
· Choose the Right Channels: Select the digital marketing channel that will help you reach your target audience the most effectively.  These include content marketing, influencer marketing, pay-per-click advertising, social networking platforms, SEO, and standalone emails.  Creating thought leadership, increasing consumer engagement, and increasing brand exposure may all be accomplished with content marketing.  Make worthwhile content that reflects the interests and values of your brand, then market it using email marketing, social media, and other platforms.
· Create High-quality Content: Simply make an effort to produce amazing, reading material that will strengthen your relationship with your target audience and increase your clientele.  which you may also accomplish with the aid of social media updates, videos, infographics, blog entries, and articles.  Make sure your website has a clear layout, easy-to-use navigation, and quick load times to maximize user experience.  Since more and more customers are using mobile devices to access the internet, make sure your website is mobile-friendly as well.
· Optimize Your Website: Search engines should have little trouble accessing your website, and it should be flexible to mobile devices and easy to use.  Social networking sites can be an effective way to interact with customers and foster brand loyalty.  Share content on social media, interact with followers, and launch focused marketing campaigns.
· Build a Strong Social Media Presence: You must be active, enticing, and really interesting on the platforms you are working on in order to achieve that.  Utilize data to personalize your marketing communications to each customer according to their activity, interests, and demographics.  Purchase intent and engagement rates can both rise with personalized marketing.
· Track and Analyze Results: Be sure to use both social media and website analytics tools when tracking your success.  Utilize the information gathered from these to identify your ups and downs and learn about the optimization poles. 
· Stay Updated: The digital world is always evolving.  Don't be excluded.  Keep up with the latest developments in marketing and technology.  Your marketing efforts will always be successful if you do this since you will be at the top of the game.  Your website and other marketing materials should prominently display the reviews and ratings that customers have left for your goods and services.  Consumer behavior can be greatly influenced by positive reviews and ratings, which can also boost brand trust.
· Leverage Influencer Marketing: All things considered, by putting these tactics into practice, companies may increase income through digital marketing channels, foster brand loyalty, and interact with their target audience more effectively. At the Top of Form One of the finest ways to invest in your company's future is to develop a creative digital marketing plan.  Businesses may achieve their marketing objectives, boost their revenue streams, and differentiate themselves in the cutthroat digital era by utilizing digital channels effectively.
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